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Core values to live by:

• Maintain Integrity through 
truth and honesty

• Build Empathy for your 
clients

• Create Connection in your 
community

• Be Innovative, Bold and 
Knowledgeable

• Educate with passion, 
expertise and a personal 
touch.

Core Values

SMPL Mortgage Brand Styleguide



With our client service, SMPL 
Mortgage provides a client 
goal-oriented personal touch.  
Making mortgage financing 
HUMANLY POSSIBLE through 
caring and passionate 
professionals. Not only do they 
understand the evolving 
market, but they empathize 
with the various life stages 
their clients go through. 
Helping families make positive 
financial changes to build their 
financial freedom.

Leadership through connection. SMPL Mortgage 
connects to their community through various 
philanthropic efforts. This local approach for the San 
Gabriel valley establishes  expertise in the market and 
a network for their clients through referrals. SMPL 
Mortgage provides tailored solutions to meet the 
needs of the changing world of mortgage finance. 

SMPL Mortgage is committed to teaching first and 
earning second.  With a passion for education, 
SMPL Mortgage stands above with a knowledgeable 
staff that constantly mentors and advises our clients 
empowering them to build their financial freedom.  
Through webinars and consultations, SMPL 
Mortgage has built an informative culture that sets 
them apart. 

SMPL Mortgage’s innovative approach 
maintains their reputation for having their 
finger on the pulse of the ever-changing 
mortgage finance market.  Through easy-to-
use online tools to informative webinars, SMPL 
Mortgage is committed to providing a 
comprehensive service set that helps their 
clients evolve with the market.

SMPL Mortgage builds trust through a 
confident approach that assures the 
highest integrity for the complex process 
of mortgage finance. SMPL Mortgage’s 
professionalism gives their clients a 
human touch, empathetic with their needs 
and goals. Their reputation is is built on 
trust and honesty. Integrity

Empathy

InnovationEducation

Connection

Communication Platform

Core Values
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Humanly Possible

Tagline 
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Vision, Mission and Position
Vision Statement

Mission Statement

Positioning Statement

To be the leader of generational lending in Southern California

Mission Statement THREE
SMPL Mortgage specializes in generational lending. For clients who need mortgage financing, 

we provide a total solution that fits whatever life stage you are in.

To potential homebuyers and current homeowners, SMPL Mortgage is a generational lending leader 
in mortgage financing. We simplify this complex process through education, seminars and a 

personal approach that meets our clients needs whatever life stage they are in because we believe 
in people and their potential making their dreams of financial freedom Humanly Possible.

SMPL Mortgage Brand Styleguide
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Brand Story

Humanly Possible
SMPL Mortgage builds trust through a confident approach that assures the highest integrity for the complex process 
of mortgage finance. SMPL Mortgage’s professionalism gives our clients a human touch, empathetic with their needs 
and goals. Our reputation is is built on trust and honesty.

We are committed to teaching first and earning second.  With a passion for education, SMPL Mortgage stands above 
with a knowledgeable staff that constantly mentors and advises our clients empowering them through webinars and 
consultations. SMPL Mortgage has built an informative culture that sets us apart. 

SMPL Mortgage’s innovative approach maintains our reputation for having our finger on the pulse of the ever-
changing mortgage finance market.  Through easy-to-use online tools to online webinars, SMPL Mortgage is committed 
to providing a comprehensive service set that helps our clients evolve with the market.

With our client service, SMPL Mortgage provides a client goal-oriented personal touch.  We make mortgage financing 
HUMANLY POSSIBLE through our caring and passionate professionals. Not only do we understand the evolving market, 
we empathize with the various life stages our clients go through. We help families make positive financial changes to 
build their financial freedom.

--John Thompson
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Logotype
Using the Century Gothic Bold 
font, a simple logotype was 
created. It is very important 
that the name reads well. It’s 
sans serif roundness echoes a 
friendly and approachable logo. 
For use in body, headlines and 
navigation, it should always be 
capitalized as SMPL Mortgage. 

SMPL Mortgage Brand Styleguide
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Identity
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Tagline
The addition of the 
tagline is an 
alternative ‘nesting’ of 
the logotype. It should 
be used most often. 
Font is Proxima Nova 
Regular.

SMPL Mortgage Brand Styleguide

Corporate 
Identity
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Lockup 
Horizontal
The horizontal lockup is 
a consistent ‘nesting’ of 
the icon and the 
logotype. This 
combination should 
never change, in scale, 
or orientation. It is part 
of the Logo Family.

SMPL Mortgage Brand Styleguide

Corporate 
Identity
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Hero Logo
Using the Hero color 
Blue, this is the lockup 
with color. When placed 
over a dark 
background, use the 
reverse logo.

SMPL Mortgage Brand Styleguide

Corporate 
Identity

reverse logo
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Typograph
yUse the Proxima 
Nova Family of Fonts 
for it’s clean and 
modern simplicity. To 
supplement the 
options, a headline 
font echoing the 
logotype is included…
Century Gothic Bold

SMPL Mortgage Brand Styleguide

Corporate 
Identity
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Colors
There is a limited color 
palette for the brand. 
Hero Blue is the Hero 
color and must always 
be used in a corporate 
environment. Medium Gray

Black White

USE: Various shades of 
gray, all achromatic, can be 
part of this family. It can 
have various levels of 
transparency, as well.

USE: This colors 
the logotype and 
body copy. It can 
also be used as 
graphic element.

USE: White is the main 
background when using 
the lockup. The “smpl” 
should always be in white

Brand Blue RGB CMYK PMS HEX
R - 6 C – 98 P 7686 C #06559d
G - 85 M – 74
B - 157 Y – 7

K – 0

USE: This colors the circle 
icon. It can also have 
various transparencies 
when used as graphic 
element.

SMPL Mortgage Brand Styleguide

Corporate 
Identity

FPO
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Corporate 
Identity
Business 
Cards

SMPL Mortgage Brand Styleguide
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Creative Platform

The Circle of Life
The creative platform for SMPL Mortgage is THE 
CIRCLE OF LIFE. Circles are a great metaphor 
for the circle of life, which supports the 
Generational Lending position. They are 
friendly, they become great devices for 
backdrops in brochures, picture holders, 
infographic elements and more.
In the timeline of life, SMPL Mortgage can 
intersect at various life stages to provides 
solutions to your financial freedom.

SMPL Mortgage Brand Styleguide
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Use of Imagery

Humanly Possible
The strategy for connecting with such a diverse group 
within a category of Generational Lending is to show 
happy and satisfied people celebrating their financial 
freedom. Southern California’s diversity should be 
represented, as well as gay couples, single mom’s and 
retired couples. This human approach will make the 
brand relatable as it mixes some expected 
photography of homes and keys and contracts. 
Celebrate the simplicity with a human touch.

SMPL Mortgage Brand Styleguide
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Brochure

SMPL Mortgage Brand Styleguide
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Social Media
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Website

SMPL Mortgage Brand Styleguide
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Collateral
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Do’s and Do 
Not’sDo Do Not

Do Not re-arrange
the lockup

Do Not re-color
Any part of the 
lockup

Do Not place
the lockup at an
angle

Do Not squash 
the circle
to other 
shapes

use the SMPL icon
As a stand alone
element.

use the logotype 
In conjunction with 
and without the 
tagline

Use the Lockup with
The tagline as much 
As possible. 

Do Not put 
the SMPL
Into any 
other shapes

SMPL Mortgage Brand Styleguide

Do Not skew the icon
Or logotype

Do Not make the Icon
Transparent.
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Files and Naming

Nomenclature
LOGOS………..……………………………………………………………………………………………………………………

BUSINESS CARDS……………………………………………………………………………………………………………

SMPL Mortgage Brand Styleguide

HERE

HERE

STYLEGUIDE………..……………………………………………………………………………………………………HERE

https://www.dropbox.com/sh/hjqmxtn9qsqxejj/AAAkH8KOUAi6ByMzy1BdcsJFa?dl=0
https://www.dropbox.com/sh/v99iio5rws01c5g/AAB8JlNjF5kGi7cmDdpczC6Qa?dl=0
https://www.dropbox.com/sh/hjqmxtn9qsqxejj/AAAkH8KOUAi6ByMzy1BdcsJFa?dl=0
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SMPL MORTGAGE
99 S. Lake Ave., Suite 201
Pasadena, CA 91101
www.smpl-mortgage.com

John Thompson
john@smpl-mortgage.com
o (626) 583-1623

SMPL Mortgage Brand Styleguide

http://www.smpl-mortgage.com/

